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Missiemn: The Agency of Next

Focused on the future so our clients don't have to, moving them into new opportunities faster.

Values:e Truly Open Partners

Making decisions in our clients best interests through transparency, integrity, and mutual goals.

Viocl@le Media, Creative and Data

Integrating all three top down and bottom up to guarantee accountability, speed, and effectiveness.
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OBMSERVICES

Audio ~ GEO/SEO
OOH o Y ® o Display
TV, cTV & Video ° PPC

Affiliates e ° Social

MTA & Econometrics @ @ Ideation

Analytics @ ® Design

Commerce @ ® Production

Data science @ ® Copywriting

Data visualisation @ ® |nhfluencer

Data integration PR
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INDURYLAWYER

Unleashing SEO Performance That Roars

470% 199% 9x

Increase in Organic Increase in Organic More Visibility in
Search Traffic Search Leads ChatGPT
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ilt the site from the ground up, aligning with technical best practices.‘rhen we indus sed their content production
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a~ Autolrader

Al-Powered Ads That Drive Performance

+43% +160% -24%

Increase in Increase in Leasing Reduction in Cost
Click-Through Rates  Application Starts* Per Acquisition
(CTR) (cpPA)

Challenge Ads Weren't Reaching Maximum Potential

The clients’ ad creatives were not fully optimised for-platform best practices, with no visibility into which content'was driving
performance. This limited engagement and overall efficiency.

Solution From Foundations to Firepower

We combined Al-driven credtive optimisation, data-led creative testing, and enforced brand-specificlbest practices across
Autotrader’s ads to form a'data-driven, evidence based strategy to empower performance.

Boosted Performance, Reduced Costs
Outcome

Open Partners transformed Autotrader’s ad performance while reducing cost per acquisition in justtwo months. *One test also resulted
in a160% increase in leasing starts - a learning that wasthen-applied across the account for continued upward performance.
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Blind Case Study: Insurance

Doubling Presence in Al Search for a Leading Insurer

+100% +85% +21%

Increase in Al Search ~ Gap Closure on the More Visibility in
Visibility Sector Leader ChatGPT

Challenge Staying Seen in an Al World

A leading UK insurance brand faced a new threat: Al-powered search engines were.changing how customers discover answers.
Competing against major industry names, they needed to boost their visibility in these next-generation search results or risk losing
ground.

Solution Smarter, Faster, Better Search Strategy

We launched an integrated programme combinihg technical SEO, creative content, digital PR, and Generative Engine Optimisation
(GEO). This forward-thinking approdehifocusedion making the client’s expertise easy for Al to find and'réeommend.

Outcome Visibility Doubled, Future Secured g/rﬁj

In just three months, the insurer doubled its présence in Al-driven search resultsgmeving from10.5% to 21% visibility. The gap to the main
competitor shrank dramatically, while a steady flow of optimised content set the client up for ongoing success as Al search evolves.
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Blind Case Study: Hospitality

The Game-Changing Hyperlocal Strategy for A

Leading Pub Chain
+5.56M £178M £4.13
New Customers Incremental Margin ROI for Every .\’\
Revenue £1 Spent -
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otel brand ¢ ¢ struggling wi eral complex marketing challenges W|th ;
struggling ge local je fog arget areas, all the while battling inflation, changes ff o
st ' dered marketing poténtic -
Solution The ‘Always Ol ocal Campaign + A amewol
We fed the Ieadiﬁggwedio platforms with best-in-cla eative assets and data to deli ~target d, yperloca
drive footfall to pubs in key catchment areas. To boost investment confid eated a robust attributio

demonstrated the margin ROl of marketing investment.

Outcome MWG! s i \ “{‘ners + A New Investment Confide \
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